Communication with Stakeholders

TSRC values communication with its stakeholders and actively engages with them
through regular and ad-hoc channels to understand the actual and potential impacts
of its business activities on stakeholders, as well as take actively preventive and
mitigating actions. TSRC identifies six major stakeholders followed the five principles
of the AA1000 Stakeholder Engagement Standard and based on daily operations:
employees and other workers, customers, local communities, shareholders and
investors, suppliers, and government and authorities.

TSRC provides convenient and accessible bilingual offline and online communication
channels tailored to the characteristics of each stakeholder group. We conduct
annual bilingual surveys to gauge stakeholder concerns regarding ESG issues. TSRC
also utilizes the stakeholder's questionnaire open feedback to understand the
effectiveness of communication and actions. The employee engagement survey and
customer satisfaction outcome are considered as engagement performance
indicators about employees and customers.

The company reported to the 15th meeting of the 17th session of the Board of
Directors on July 31, 2023 on the communications between the company and
stakeholders, material topics and ESG performance in 2022.

Communication result with stakeholders

| TSRC Stakeholders
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* Orgenized CEQ communication mestings to improve
employees’ understanding of the company's develapment
iy direction
. Cquu‘f'tB_”?r' _ = Established a s2lf-leaming platform to allow new employees
communication mesting to quickly understand of the company’s vision and long-term
:::(I:oywees TE S— development
5 mos . . e
OO important ssest Business strategies and performance Irregular basis Envircnmental
They drive TSRC's » Employes welfare + Conducted global ESG educstion training for employess to
| | oot - | committes mesting communicats with the importance of ESG strategy and climate
i Skt « Employes educationtreining |  "olaed risks
optimization of Climete strategy and GHG emissions -
E'ﬂ*"r;ees it products and » Health promotion forum Society/People
a| g - .
T a s eervices through . = Functional questionnaire * Continued to promote safety snd health training and drills to
their professional _"':'Et"“IEanE » Employess complain mailkso: provide & safe workplacs
zkills. Employes welfare and sense of belonging = Promcted the "Global Saif-Development” project and held
Annually presentations o align with organizstionsl development and
) . employes function trensformation
= Labor union representatives . . . . .
e * Organized online sharing events to provide employess with
cross-disciplinary learning opportunities
* Provided employess with English languags courses
= Provided multiple heafth seminars to improve smployes health
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e

Customers

Local
Communities

—
Irregular basis * Conduct the customer satisfaction survey each yeer fo
« Annuel interactive seminar miintain high leve! of satisfaction
* Customer mestings or = Reeponded to customers' questions and met their needs
e interviews (e-mail, tekaphone, immedigtaly through TSRC s business units
Customers'nstisthe | SRanedie innovation video chit] * Conducted interuisws to build long-berm partnershipe
cernerstone of TSRC's 'ﬂxﬁﬁ\’ﬂ'i"ﬁm with customers
sustainable cperation. . w
Tf:rmm W:: Product eccountahiity Gl » Discussed with customers to understand susteineble
: w " mers « Information disclosurs on the product nesds
innovative products. P— : company wehsite
BN |
atanal ealth end  Company website « Responded to customers’ E5G or sustainability-related
questionnaires in & timefy manner, and explained TSRC'
Annualby ESG stratepy, goals, and action plans fo customers
« Customer satisfaction survey | * Cooperated with customers' ESG audits
Multiple times per year/
Neighboring residents .
g | (2
provided TSRC with | Compliance » Community visits » Visited nsarby communites of the Kaohsiung Factory to
diversified sugestions - + The Industrial Park understand their concerms
to drive TSRC's Manufacturers Associstion
S g
reduos the potertialor | Climatestrategy and GHG emissions | * Informationonthe Company |« Supported smallorganic farmers in Kaoheiung vith
e e webgite specific actions and supported emvironment-friendhy soil
. . treatment
of production activities :
and to sctively axpand R Annually * Ragularly sponsor school lunches for slementary schools
PO Communication with communities « The Industria Park Service anound Dashe District of Kachsiung City every year
the positiveinflusnce. EaE
ing
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Multiple times per year/
Irregular basis
e |
Sharsholders TERC's website Environmental J§ Society/People
and investors Susiness strategies and performance | ® The Market Observation Post | » Convened 1shareholders' mesting and 2 investor
heve influsnce on System (MOPS) conferences
TSRC's operational » Wiahsite updates and major « Lipdated information cm the company website and MOPS
dacisions, and TSRC news snnouncements, from time to time
continues torespord | Enaray managsment stakeholders’ members section, | « Responded to all questions of sharsholders reparding
ShBrEhl;HerS 4o sharehoiders’ —_— ESG mailboxon TSR s website meterial issues via telephons and s-mail
an T—
investors mpact‘erhumvnt_h . * Collected post-svent questionnaires after investor
sucallent operationsl Sodiety/Pecple Annualty conferances and compiled investors' Feechack and
performance. Talent attraction and retention = Convene 1 shareholdsrs’ suggestions
mesting per year
+ Live brosdeast of investor
conference at least twice a year
Multiple times per year/ o i
Theran <aleand w Irregular basis :ﬂrﬂﬁ;ﬂm&d local suppliers and formed
senvices provided by Bustainabls Innavation » E55 mailbor on TSRO S websita , _
(0] ) ) = Explored renewable raw materials supplisrs
suppiiers are the basis » (Gresnhouse ges reduction
T gt —
1T pekse il
its partners pursus Climete etratepy and GHG emissions e
" . e + Regularhyvisited major supplisrs for teo-way
Suppliers Eﬁh'm”“ww communication
creats awin-win : Annual
. Society/People i . . » Compieted annual global supplier sudits
Occupational heslt and safety » Annusl s pplier evelution + Updsted supplier code of conduct sndrequira sl
once & year suppliers o comply with it
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TSRC maintains
smooth communication
channels with the
government to keep
(LU S abreast of the latest
and repulatory trands.
authorities

Topics of Concern M=t

Governance

Sovernance, integrity end business ethics

Environmental

Climate strategy and GHG emissions

Society/People
Oecupational heslth and safety

Communication Channel
and Frequency

Multiple times per year/
Irregular basis
= Interviews (talephons, visits,
meetings)
= Participation in government
lawvs ard regulations promotion
activities

2022 Communication Results and Actions

Governance

= Responded to public company surveys of the TWSE
= Participated im seminars organized by the TWEE

= haintained close contact with the TWSE toinguire about
and verify material information and annourcements:

Environmental

» Participated in forums held by Taiwean's Enviranmental
Protaction Agency on strengthening climate change
adapistion regulstion - Compary risks and disclosures
urder climate changs
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